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Abstract: Political risk is one of the major risks of outward foreign direct investment of Chinese enterpri—
ses which has attracted much attention from the industry and academia. Based on the heritage foundation’ s
China global investment tracker data from January 2005 to June 2018 this study uses content analysis method
to encode the information text of Chinese important newspapers full-text database which from China journal
full-text database ( CNKI) and the information text of professional authoritative news and finance websites sets
up the database of troubled transactions of Chinese enterprises’ large-scale outward foreign direct investment
explores the paradigm of desk case study on internationalization of Chinese enterprises and explore the law
and logic of political risk of outward foreign direct investment. The industry category —political risk matrix anal-
ysis found that there are nine types of political risks in China’ s outward foreign direct investment in large—
scale troubled transactions the risk of war and internal unrest and the risk of host government opposition ac—
counted for the highest proportion the risks present apparent industry and area characteristics. The analysis al—
so found that the implementation of “The Belt and Road ” has reduced the political risk of China’ s outward
foreign direct investment but we should beware of new risks that may arise from geopolitical development. This
paper provides decision support for high—quality overseas investment of Chinese enterprises.
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